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OVERVIEW 
AirHush ISAT Systems Inc. is commercializing one of the most 
significant innovations in sound control of the last 20 years. The 
Company’s patented intellectual property is first-of-kind. At the 
heart of its proprietary IP is the revolutionary premise of replacing 
mass used in traditional solutions with air, and to combine it with 
modern sound attenuation materials (SAM).  
 
Deceptively simple, this unique innovation has elicited significant 
industry and academic interest due to its ingenuity and efficacy. The 
use of air (or other gases) inside an inflatable core provides both 
structural support and improved sound attenuation capability to 
the overall system. The result is an inflatable system that can be 
any size or shape, and can be used to build any type of structure as 
specified by an architect or designer.  
 

HISTORY 
AirHush ISAT Systems is a San Francisco, California based company 
founded by Jim Pilaar. The research and development at the core of 
the company’s intellectual property began more than 10 years ago. 
AirHush ISAT Systems was incorporated as a California corporation in 
September 2014 to focus on intellectual property development and 
protection, prototype development, and commercialization.  
 

VALUE PROPOSITION 
Traditional approaches to sound control use mass to block or contain 
sound. As such, they are often expensive, invasive to implement and 
permanent. AirHush ISAT systems achieve industry leading Sound 
Transmission Class1 (STC) ratings by using the revolutionary 
combination of an inflatable core and modern sound attenuation 
materials (SAM) to block, absorb, and/or contain sound. Mass is 
replaced by air or other gases. Sound attenuation systems based on 
the company’s patented intellectual property are lightweight, easy 
to ship / assemble, and can be repurposed in myriad configurations. 

                                                           
1 STC = Sound Transmission Class is an integer rating of how well a building 
partition attenuates airborne sound; STC ratings reflects the decibel 
reduction in noise that a partition can provide. 

They solve complex sound control problems for a diverse range of 
customers in industrial, commercial and consumer market segments, 
and represent a significant green tech innovation.  
 
The advantages of AirHush ISAT Systems over traditional sound 
control solutions are: 

1. Panels are lightweight and ship deflated. Therefore shipping and 
implementation costs, as well as the carbon footprint, are 
significantly less than those of traditional sound control 
solutions.  

2. Unlike traditional approaches to sound control, AirHush panels 
are easily reconfigured. They are repurposable and can be 
implemented in permanent, semi-permanent or temporary 
installations.  

3. The Company’s patented approach to sound control can be 
incorporated into any structure as specified by an architect or 
designer. 

4. End-users are not restricted to using one style of AirHush 
“building block”. 

5. Panels are transparent, but can be clad with skins of any color 
and/or texture. LED lighting is also an option.  

In summary, the Company’s patented approach to sound control is 
unique in an industry that has seen limited genuine innovation in 
decades. 

 

TECHNICAL TESTING 
AirHush ISAT systems have been tested extensively by the 
Acoustics and Noise Research Group at the University of British 
Columbia in Vancouver.  
 

Multiple test instances indicate that sound attenuation is 
significant at all frequency levels. Testing demonstrated 
reductions in perceptible sound of more than 50dB at certain 
frequencies, and an over all STC rating of 38.7 for a ‘single hull’ 
ISAT panel. A 10dB reduction in sound is perceived as roughly a 
50% decrease in volume by the human ear. Higher STC’s with can 
be achieved with ‘double hulls’ and/or acoustic foams applied to 
the panel surface. 
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INDUSTRY COMMENTARY 
Acoustics industry leaders / experts confirm the value of the 
Company's unique approach to sound control.  
 

We believe this is a first-of-its-kind, potentially ‘game changing’ 
development in noise control.  We are excited about the concept of 
modular, portable, reusable, inflatable soundproof ‘building blocks’ 
which ship at a fraction of their fully inflated deployment size and 
can be quickly erected in a variety of shapes and sizes. 
 

     Joerg Hutmacher, CEO 
       pinta acoustic 

 
I regularly come into contact with commercial products that have 
a soundproofing component. Rarely have I been exposed to a 
soundproofing idea as innovative as the AirHush inflatable sound 
attenuation system. 
 
Inflatable soundproofing is a genuinely new, potentially very 
important development in bringing the benefits of soundproofing 
to a much larger market.  
 

     Etienne Perniaux, CEO 
 European Windows Group  

 
The huge market for noise control is often looking for easier to 
install, less permanent solutions. This is where we see a 
significant market for inflatable sound attenuation products. 
 

   Ed Basanese, Managing Director 
    West General Acoustics 

   

COMMERCIALIZATION STRATEGY 
The company’s sales and marketing strategy targets select markets, 
and is based on a combination of direct and indirect sales channels.  

Direct sales will target Consumer and Pro-sumer markets with 
solutions tailored for residential and pro-sumer media applications.  

Indirect sales will target specific vertical markets. Primary focus is on  

1. Commercial Interiors 

2. Trade Show/ Events 

3. Industrial Noise Abatement 

4. Professional Media Production 

5. Medical Office Buildings (MOB) 

6. Museums 

Management also believes significant opportunities exist in 
Aviation and Transportation markets, and in Government/Military 
applications. 

In each vertical market the company has identified 
commercialization partners with the attributes required to drive 
rapid and effective market penetration: 

 Complementary, market leading products   

 Trusted, well established brands  

 Strong distribution channels 

 Acknowledged design / manufacturing skills 

 Solid financials 

 

OPERATIONAL HIGHLIGHTS 
AirHush ISAT Systems is at advanced stages of business 
development with a number of worldwide licensees and channel 
partners.  

 
A North American licensing agreement (Commercial Interiors) 
with pinta acoustic Inc. (a global leader in acoustic elements) was 
completed in Q4 2014. AirHush and pinta are currently finalizing 
pinta’s product design and manufacturing specifications. Pinta 
will launch its AirHush ISAT System product line in Q2 2016. 
Management anticipates that the Pinta agreement will be 
extended to cover additional Pinta channels/markets in Europe, 
the Middle East and Asia by late 2016.  
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The Company also anticipates launching ISAT based products in 
the North American Trade Show/Event market in 2016. A 
dedicated business development team is currently creating 
distribution and product development relationships that will see 
commercial launch with multiple licensees in mid-2016.  

 
AirHush ISAT Systems also intends to test direct sales channels in 
2016. Focus will be on Consumer and Pro-sumer markets. Product 
development is estimated to be complete by Q2 2016. Channel 
testing/development will commence soon thereafter. 
 

COMMON STOCK OFFERING 
AirHush is raising $1.5 million. Proceeds of the stock offering will 
be used to continue to finance 1) business development and 
engage additional licensees ($775,000), 2) ongoing IP/product 
development and protection ($450,000), and 3) direct sales 
channel development ($275,000). 

 

SUMMARY 

 Experienced management with substantial investment in the 
company. 

 Differentiated product and IP. 

 IP protection. 

 Highly scalable business plan. 

 Traction in multiple vertical markets; impending international 
distribution; high-scale opportunities. 

 Potential near-term return of capital 


